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2. Introductions G

Why are we teaching this?

Here's a quick snapshot about us...



https://www.webmechanix.com/company/?utm_medium=other&utm_source=Slides&utm_campaign=Webinar%20-%20Data%20Studio&utm_content=About

Where’s the green grass at?

Answer: Within you & & @



Learning Agenda C

What to expect during this webinar workshop

1. Outcomes 3. Hands-On Tutorial 5. Concluding Material

v Data Studio report template v How to add multiple data sources v 3 key takeaways
v Knowledge for exec. reporting v How to use data in your decisions v Getting a free custom report

——

2. Introductions 4.Q &A
v What is Data Studio v Questions about Data Studio
v Why we're teaching this v Questions about web data generally




1. Outcomes

With Data Studio you'll learn...

v How a data visualization platform
helps with executive level reporting

v 3 examples of data-driven reporting

v What you need to start using Data
Studio for fast, customizable reporting

-

PLUS A FREE DATA STUDIO
REPORT TEMPLATE

Who are your How did they get to What are they
visitors? your site? doing?

Gender Channels
male @ female

Goal Conversion Rate Goal Completions

3.04% 286

£116.8% $1252%

Our free Data Studio template will be available after the
webinar is over!



Q. Webinar Poll

How often do you look at your analytics?



S0 how do you get to green grass?

Answer: Work for the future 2 ¥ &



2. Introductions G

What is Data Studio? Hint: 8 1%

According to Google...

Data Studio Surveys Attribution Audience Center Analytics 360 Suite

- Beautiful data
visualization
starts here.

Google Data Studio (beta) turns your data into

o ’




2. Introductions

What is Data Studio? Hint: S [1&

According to Brian...

lata Studio beta  Home

Start a new report

+

Acme Marketing Ecommerce PPC

ME SHARED WITH ME TRASH

Today Owner

m OMNI - Monthly Report (BETA V2)

Previous 7 days Owner

m Data Studio Giveaway - One Page Report Stacey Heubeck

m Case Study Template Brian Tha

iy Previous 30 days Owner

m Untitled Report Brian Thacksto

[] wow Dashboard




2. Introductions G

What is Data Studio? Hint: 8 1%

A <5 minute [exec-style] explanation

Integrates with

Data visualization your sources

tool v\ P

Fast & effective
reporting —

Easily updatable \

> Highly
Customizable

Easily accessible
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https://datastudio.google.com/u/0/org//reporting/0BzL9drnWd2lGa2VTd2lSRHdRbmM/page/33KB

2. Introductions G

Traditional Reporting vs. Data Visualization

Traditional Reporting Data Studio Reporting
o= o=

® Time and effort intensive v Real-time updates

® Siloed data v Focused on visuals

® Program-based v Web-based

It's like custom reports in Google Analytics with 2 differences:

Major: Customize the look & feel. Brand your reports, and emphasize KPI's
Minor: Pulls in your other data sources! (Bing, FB, anything you can put into a spreadsheet or database)
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2. Introductions

About WebMechanix

Top 3 Reasons Why We Teach

Teaching = Learning
The best way to learn something is to teach it. We already taught our own folks. But we
want to keep learning -- so we’ll keep teaching.

We love Google products
We’re Google Premier Partners. We've been doing SEO since...forever. We know all about
AdWords, etc. We love Google!

We love data
Data tells the best stories in marketing. Data is what ROl is made of and ROl is the bottom
line behind everything we do.
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Q. Webinar Poll

How do you currently report?



S0 why green grass again?

Answer: That’s where the “money” is & &
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3. Hands-On Tutorial G

Components of Data Studio

1. Reports

m Use atemplate or start from scratch
2. Data Sources

m Lot's to choose from!

s Most common error = resolving data Check Out GOOgle’S:
sources (can be embarrassing on Welcome to Data
delivery) - - .-

Studio

3. Permissions & Misc.

m Most complicated component
— X has access to AdWords
— Y has access to Analytics
— Y but not X has access to warehouse
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https://datastudio.google.com/u/0/org//reporting/0B_U5RNpwhcE6R3d5Nk5zOE5ZSGM/page/DjD
https://datastudio.google.com/u/0/org//reporting/0B_U5RNpwhcE6R3d5Nk5zOE5ZSGM/page/DjD
https://datastudio.google.com/u/0/org//reporting/0B_U5RNpwhcE6R3d5Nk5zOE5ZSGM/page/DjD
https://datastudio.google.com/u/0/org//reporting/0B_U5RNpwhcE6R3d5Nk5zOE5ZSGM/page/DjD

3. Hands-On Tutorial

Creating a Report

January 2017 Performance Report

77% Increase

in that thing that does stuff

We could just put a great big number here. I'd argue for it being a dynamic
number (c.f. one big metric). Maybe call this one... one large quantitative
value?

We could a few key things contributing to the large quantitative value
briefly described above:

- You know, doing it like this.

- More like this isn't bad either

- Always this too.

Prepared for: Prepared by:
- Dale Cooper,

Marketing Director, Lead Generation " 2
- Audrey Horne Client Su

Director, Marketing nmunications & P, Manager

SERVICES WORK-  COMPANY-  RESOURCES  BLOG

With Digital Marketing,
Results Are Everything.

Our average clients experience:
Cost per lead decreasing by 336%

Let us help you with:

- Ameet Luhar
Client Sui

CONTACT

Q
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3. Hands-On Tutorial

Creating a Report

J webmechanix

Age: All - Gender: All

AWARENESS

Did your audience see any of your online conte

Refining Paid Ad Campaign

- New ad groups launched at the beginning of
November are converting ata 5. h a CPA of
$73 (led by our new case study, which has a $57 CPA).

- The new landing page video messaging is
performing well, converting at a 2.05% rate, which is
ahead of the old LP messaging (1.5%). We are in the

midst of transitioning to this new landing page and

Executive Summary

- Default Channel Grouping..

CONSIDERATION

Did your audience interact with your brand?

NG INITIATIVES

Ramping Up Publishing Efforts
- Start publishing keyword-focused content on the
blog (ba on recently delivered publ

schedule).

- Continue bi-weekly link building

- Sending various guest post opportunities as
discovered to the PR

Mar 21,2017 - Apr 17,2017 ~

- Campaign: All -

DECISION

Did any of your audience convert into lea

Inquiries

E-Books

Application

Improving Recruiting Reach

- Career-oriented sessions & site engagement down
across the board in October. Facebook was the leading
referral in November, up over 2,000% from October.

- Internship traffic rose 59% to 9,320 sessions in
November up from the 5,884 sessions in October.
This was the result of the November 1 posting that went

live on several job boards
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3. Hands-On Tutorial

Creating a Report

&) webmechanix

Campaign: All - Region: All

Sessions Conver

0
Mar 1

st Traffic Sources

Source

d last year

16 Mar21 Mar26

Goal Completions

Sessions -

SEO Report

- Gender: All -

sion Rate

6.

cal Completions

Most Popular Pages

Page Title Entrances -~

Time/Session Pages/Session

0:01:( 1.

Events / Sessi...

1.56

Mar 21,2017 - Apr 17, 2017 -

Age: All -

How did users find u

Default Channel Grouping: ...

Were they on their phones?

Device Category: All

Were they in our country?

Country: All

Had they seen us before?

User Type: All

Had they come many tir

Count of Sessions: All

How long between sessions?

Days Since Last Session: All

Remove users who bounced

Session Duration: All
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3. Hands-On Tutorial

Creating a Report

Institution

Trinity University

Industry

Higher Education

Success Story Topics

v Facebook Advertising
v Web Tracking
v CRO

The Benchmark

1.02%

paid ad conversion rate

221

leads in previous period

Quoted

"I have been incredibly
impressed with both their
strategic and tactical
execution of marketing
initiatives. Webmechanix
taps into the unique needs
of our husiness to drive

Sessions

Introduction

A private university wanted to increase prospective
student interest in a few key geographies.

Trinity University wanted to increase awareness among prospective students, schedule
more on-campus visits, and collect more online applications for the year.

The institution had identified several key
geographies for prospective students.
Realizing the opportunity, they sought
an advertising agency that could help
them refine their previous strategy and
achieve their institution's goals.

They approached our team and together ° U
we began to adapt their previous
marketing strategy to match the needs

of users in each different geography.

245 O 19359

The Challenge

Stagnating lead sources and increasing costs limited
the school from expanding their efforts in key areas.

8K



https://www.webmechanix.com/resources/case-studies/how-a-private-university-attracted-over-5x-more-student-prospects-via-online-advertising/

3. Hands-On Tutorial

Creating a Report

Who are your
visitors?

25-34
18-24
35-44
45-54
55-64

65+

@ male @ female

500 1K
Sessions

1.5K

2K

How did they get to
your site?

What are they
doing?

@ Organic
Search
@ Direct Goal Conversion Rate Goal Completions
@ Display o,
{Dther) 3 . 04 /D 28 6
@ Email 5 o
t116.8% t 125.2%
® social
@ Paid Search
@ Generic Pai .
Sources Content
Avg. Goal Unique Avg
Source Sessions ~ Session Conve... Page Pagey s Time on
Duration Rate v Page
google 56K 01:04 1.4% 1. /how-to-add- 2182 03:46 1.6
{direct) 2K 45 3.4% 2/ 1,486 01:22 1.8
bing 257 47 0.0% 3. /resources/c.. 752 02:59 11
yahoo 86 56 1.2% 4 fautomatical 651 04:52 15
facebook.com 69 27 24.6% 5. /resources/... 457 05:22 32
1-5/175 > 1-10/778 >
10K
g Viewed Slide-in 2,366 I
a . )
& 248 Closed Siide-in sl
0
desktnp mohile tablet Clicked - Button - DETAILS » 3ss]
1-10/139 >
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https://datastudio.google.com/open/0BwR0KScL0GfhQ1Rtckx3S3VlWW8

3. Hands-On Tutorial

Creating a Report

roe PPC Dashboard

Acme Marketing AdWords Overview

Google Analytics soogle Analytics + Adwords Google Adwords

*

YouTube Channel World Population Data Google Merchandise Store

YouTube Analytics Google Sheets so0gle Sheets Google Analytics



http://datastudiogallery.appspot.com/

3. Hands-On Tutorial

Creating a Report

Untitled Report

File  Edit

Add a page
pag

View Insert Page

Arrange

Resource

Help

A DEH O B L

]
]

1

Time Series

Bar Chart

Pie Chart

Flat Tables

Geo Maps
Scorecard (Callout)
Scatter Chart

Bullet Chart

2

3

4

5

—_ —_ —_ —_ —_ —_
(62} £ w N == o

6

7 8 9

Area Chart

Text Box

Images
Rectangle Shape
Circle/Oval Shape
Date Range

Filter Controls

10

m

O

12

(=] [=]
@) =

¢ 0 | ®VEw

©
[©]

Layout and Theme

LAYOUT THEME

View Mode

Header visibility

@ Visible O Auto hide

Navigation position

O Left @ Top
Display mode
O Fit to width @ Actual size

Has margin

Canvas Size

25




3. Hands-On Tutorial

Creating a Report

Let's Get
Started!

Data Studio beta

Start a new report

+

26



https://datastudio.google.com
https://datastudio.google.com

3. Hands-On Tutorial

Creating a Report

Who are your
visitors?

nder

2534
18-24
35-44
45-54
55-64

65+

® male @ female

500 1K
Sessions

1.5K

2K

O

How did they get to

your site?

annels

@ organic
Search

@ Direct

@ Display
{Dther)

@ Email

@ social

@ Paid Search

@ Generic Pai .

Sources

What are they
doing?

Goals

Goal Conversion Rate Goal Completions

3.04%

t116.8%

Content

286

t125.2%

Avg. Goal Unique Avg
Source Sessions ~ Session Conve... Page Pageviews Time on
Duration Rate Page
google 5.6K 01:04 1.4% 1. /how-to-add-.. 2182 03:46 1.6
{direct) 21K 45 3.4% &L 1,486 01:22 18
bing 257 47 0.0% 3. Jresources/c 752 02:59 11
yahoo 86 56 1.2% 4 Jautomatical 651 04°52 15
facebook com 1] 27 24.6% 5. Jresources/ 457 05:22 32
1-5/175 4 > 1-10/778 5
Devi
10K
0
= Viewed Slide-in 2,366 I
@
@
& 248 Closed Shide-in an
0
dESHDp mobile tablet Clicked - Button - DETAILS » 3ss]
1-10/139 >
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https://datastudio.google.com/open/0BwR0KScL0GfhQ1Rtckx3S3VlWW8

Q. Webinar Poll

Which networks do you advertise on?



4.Q & A

Questions?

And we have a few bonus tips...




4.Q & A

Tip #1 Consider workarounds

30




4.Q & A

Tip #2 Remember your audience
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This is a map of Hyrule

From The Legend of Zelda




b & & & 4 & 4 C

There’s all kinds of green grass in Hyrule...







There’s all kinds of green grass in Hyrule...










Zoras (AKA Water Peeps)

Likes (AKA “Green Grass”)
e Water

e Feats of grace

e Their own peeps

Dislikes (AKA “Non-Green Grass")
e (Calamity Ganon

e Electricity

e Qutsiders




Here’s where the Gorons live

(i.e. the mountain peeps)




Gorons (AKA Mountain Peeps)

Likes (AKA “Green Grass”)
e Fire

e Feats of strength

e Their own peeps

Dislikes (AKA “Non-Green Grass")
e (Calamity Ganon

e C(Cold

e Qutsiders




Here’s where the Rito live

(i.e. the sky peeps)

S o




Ritos (AKA Sky Peeps)

Likes (AKA “Green Grass”)
e Flying

e Feats of logic

e Their own peeps

Dislikes (AKA “Non-Green Grass")
e Calamity Ganon

e Mysteries

e Qutsiders







Gerudo (AKA Desert Peeps)

Likes (AKA “Green Grass”)
e Fighting

e Feats of discipline

e Their own peeps

Dislikes (AKA “Non-Green Grass")
e (Calamity Ganon

e Men

e Qutsiders




-




Hyrulians (AKA Human Peeps)

Likes (AKA “Green Grass”)
e Ruling

e Feats of government

e Their own peeps

Dislikes (AKA “Non-Green Grass")
e (Calamity Ganon

e Rain season

e Ghosts




4.Q & A

Think in the abstract

DEF/NNG THE
CARTOON WOULD
TAKE UP AS MUCH
SPACE AS DEFINING
COM/CS, BUT FOR
NOW, 1T'M GOING TO
EXAMINE CARTOONING
AS A FORM OF
APMPLIFICATION
THROUGH
S/IPLIFICATION.

WHEN WE
ABS7TRACT7 AN IMAGE
THROUGH CARTOONING,
WE'RE NOT SO MUCH
ELIMINATING DETAILS
AS WE ARE FOCLSING
ON $PECIF/IC
DETAILS.

BY S7R/PPING
DoOVyV AN IMAGE
TO 1TS ESSENTIAL
"MEANI/NG,” AN ARTIST
CAN AMFPL/FY THAT
MEANING IN A WAY

THAT REALISTIC

ART CAN'7.




Here’s the land of

business administration




s the land of

Here

e
-
=
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Here’s the land of

service delivery




Here’s the land of

account management




(7o)
(ab)
=
-
—
(ol
(ab)
><
(ab)
(ab)
L=
-




What do you notice?

e Overlap near borders
e Unoccupied areas

e Communication takes longer between
zones

e Different people

e Different functions




4.Q & A

Think in the abstract

DEF/NNG THE
CARTOON WOULD
TAKE UP AS MUCH
SPACE AS DEFINING
COM/CS, BUT FOR
NOW, 1T'M GOING TO
EXAMINE CARTOONING
AS A FORM OF
APMPLIFICATION
THROUGH
S/IPLIFICATION.

WHEN WE
ABS7TRACT7 AN IMAGE
THROUGH CARTOONING,
WE'RE NOT SO MUCH
ELIMINATING DETAILS
AS WE ARE FOCLSING
ON $PECIF/IC
DETAILS.

BY S7R/PPING
DoOVyV AN IMAGE
TO 1TS ESSENTIAL
"MEANI/NG,” AN ARTIST
CAN AMFPL/FY THAT
MEANING IN A WAY

THAT REALISTIC

ART CAN'7.




5. Concluding Material

Takeaways

3 Key Takeaways

v Consolidate your data sources
v Clean your data sources

v Get creative with your reporting

PLUS A FREE DATA STUDIO
REPORT TEMPLATE

Gender

@ male @ female

0 500

1 — 1313

3.04%

£116.8%

Content

Who are your How did they get to What are they
visitors? your site? doing?

Goal Conversion Rate Goal Completions

286

$1252%

Avg Goal
Sourcs Saessi ossion  Conve. Page
Duration  Rat
googie 56K 0104  14% 1 /howtoadd: 2182 0346 16
(direct) 21K 45 a4% 2/ 1486 0122 18
bing 257 47 00% 3. /resources/c 752 0280 1
yahoo a6 5 2% 4 fautomatical 651 042 5
1K 1.5k 2K facebook com 68 27 | 248% 5 fresources/ a7 0s: 32
Sessions 1-5/175 > 1-10/778 >
Device
10K - "
1 H Viewed Slide-n 2,366 I
o 8 248 Closed Slide-in 010
1 0
eEklGE s bl Clicked - Button - DETAILS » assl
1-10/139 >

Our free Data Studio template will be available after the
webinar is over!
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Meet the Leadership Team

leaders are great because of who they lead

)

[ CEO & Co-Founder ] [ CIO & Co-Founder ] Chief Technology Officer ]

Chris Mechanic Arsham Mirshah Dave Brong

Chris is usually pitching a deal, Arsham is the glue that unites the Dave is a solution-oriented
coaching someone, or walking the marketing, development, and technical guru and with two
floor asking people what they're administrative teams, keeping decades of experience, has
going to do next to move the WebMechanix running efficiently witnessed the evolution of the
needle even more for their clients. and ready for growth. web technology landscape.
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https://www.webmechanix.com/team/chris-mechanic/
https://www.webmechanix.com/team/chris-mechanic/
https://www.webmechanix.com/team/arsham-mirshah/
https://www.webmechanix.com/team/arsham-mirshah/
https://www.webmechanix.com/team/dave-brong/
https://www.webmechanix.com/team/dave-brong/

Thank you!

We hope you enjoyed our workshop!

You'll be receiving an email with our giveaway!

Have Questions? Contact Us Here!



https://www.webmechanix.com/contact/

